/\ Resonance

Brand monitoring across Al answers. It measures
whether — and how — you show up when
people ask the leading large language models.
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A 02 THE CONTEXT

Search is moving from
ten links to one answer.

More and more people don’t compare results: they ask an assistant and take
its answer as given.

BEFORE - TRADITIONAL SEARCH NOW - GENERATED ANSWER
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TEN LINKS — THE USER CHOOSES ONE ANSWER — FEW BRANDS MENTIONED
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A 03 THE PROBLEM

If the model doesn’t mention
you, you're invisible.

And if it mentions you wrong, it’s worse. Today brands have no way to
measure it or act on it.

THE USER’S QUESTION

Al MODEL

RESONANCE

THE ANSWER

DO YOU SHOW UP? WHAT'S
SAID ABOUT YOU?
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A 04 THE CATEGORY

The analytics + SEO of the new search.

Just as SEO was born when search became essential, Al visibility needs its
own layer of measurement and action. That’s GEO — and that’s Resonance.

YESTERDAY

SEO & Web Analytics

You measure your presence across the ten links and optimize
to climb the rankings.

Rankings and keywords

Traffic and conversion

RESONANCE

TODAY

GEO & Al Analytics

You measure your presence across generated answers and
optimize to show up more and better.

Visibility and share of voice

Accuracy, sentiment and sources
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A 05 WHAT IT DOES

Monitors, analyzes and
tells you what to do.

01

Monitor

Your visibility across the leading Al
models, on a schedule, by country and
by model.

RESONANCE

02

Analyze

Opportunities, accuracy, sentiment,
sources and Al readiness — not just a
number, but the why.

03

Act

Concrete, prioritized technical
recommendations to show up more and
better in the answers.
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A 06 HOW IT WORKS

Without writing a single prompt.

01
Connect your brand

Your brand, category and
the markets where you
compete. Nothing more.

RESONANCE

02

It generates the
prompts

Hundreds of realistic
questions, tailored to your

category and each market.

->

03
Scheduled scan

Daily or weekly, by country
and by model.

ChatGPT Claude
Gemini Perplexity
Grok Al Overviews

and more

~
04
Metrics and action
Every answer is analyzed and
turned into comparable metrics
and recommendations.

Y,
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A 07 THE SUITE

From a dashboard to a

competitive analysis suite.

@

Opportunities

The prompts where a competitor
shows up and you don’t — and who
beats you on each query.

Sentiment drivers

The specific themes that push your
reputation up and down.

RESONANCE

Answers

The real verbatim answer from each
model, with highlighted mentions and
cited sources.

Al readiness

Live on-page audit: structured data,
crawlers, llms.txt — with the fix for
each item.

©

Accuracy

Detects when Al says something false
about your brand — with your own
data that refutes it.

0

Recommendations

An engine that synthesizes every
signal into prioritized actions.

Sources & clustering

Which domains cite you, classified by
type — and how much you lean on
local sources.

Export & multi-company

Full CSV, shared filters and
multiple companies.

07 /14



A 08 CORE METRICS

The signals that define your position.

[ =

(X X

Visibility Score Share of Voice Position

How often you show up when the question How much of the answer space you hold Where you land in the ranking of each

is yours to win. against your competitors. query, market by market.

Sentiment Citation Share Trend over time

How Al talks about your brand when it How much your domains weigh among the Every metric, comparable scan by scan, by
mentions you. sources the models cite. country and by model.
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A 09 OPPORTUNITIES - GAP ANALYSIS

The prompts where they beat you.

Every query where a competitor shows up and you don’t — with the exact
rival that wins the answer.

BUYING PROMPT WINNER

Competitor A
Competitor B

Competitor A

RESONANCE

YOUR BRAND

@ Absent

@ Absent

(® Rank 4

09 / 14



A 10 ACCURACY - HALLUCINATIONS

When Al gets it wrong about you.

Resonance detects false claims about your brand and shows the real data
that refutes them — with how it evolves over time.

A WHAT THE MODEL SAID THE REAL DATA

"The brand deesn‘t-eperate-in-thatmarket and was Operates in 12 markets, including this one,
founded in 2648:" N since 2012.

' . VERIFIABLE AGAINST YOUR OWN SOURCE

DETECTIONS TRENDING DOWN OVER TIME

RESONANCE
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A 11 HOLISTIC RECOMMENDATIONS

From every signal to
one prioritized list.

® Opportunities
® Accuracy 0

® Sentiment - Recommendation engine

It synthesizes every signal and turns it into what
® Al readiness to do, in what order.

® Sources

RESONANCE

%

o1 Fixa fact on your profile

02 Strengthen category content

03 Add structured data

HIGH

HIGH

MEDIUM
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A 12 OUR ADVANTAGE

Actionable depth, not just metrics.

o  Depth the competition doesn’t offer

Accuracy, opportunities and Al readiness — all connected COVERAGE
to recommendations.
o0 ChatGPT * Claude < Gemini
@ Multi-market by design
Per-country tracking with brand detection robust to accents, variants and ® Perplexity 2 Grok
corporate suffixes.

F tric t ti ® Google Al Overviews and more
@ rom metric 1o action

We don't just tell you how you're doing: we tell you exactly what to do.

RESONANCE
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A 13 WHO IT'S FOR

Who Resonance is for.

For anyone who needs to manage their Al presence the way they manage

SEO today.

Agencies

Manage Al presence across their whole
client roster, the way they manage
SEO today.

RESONANCE

Brands

Measure and defend their visibility in
the answers, market by market.

Freelancers

Offer a new, differentiated service
without building their own
infrastructure.
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Make your brand part of every
answer.

The next generation of customers discovers,
compares and chooses inside a conversation with Al.
Resonance secures your place in that conversation.
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